TVLATINA

MEDIA RIT 2020

WWW.TVLATINATY  ENERO 2019

LATINA

Consolidacion de las OTT en América Latina / Mari i Tony Hall de BBC / Angela B tt / losh Sapan de AMC Networks
Jon Feltheimer on e / Paul L\lrLclun d A+E Net ancis rH os de Netfli emar Moore

diaric o
Iario Foel e

WLﬂTWA

R
] Al ®
]II. ‘\III[I

WPRODUCCION

LOWIDE PHENOMENON e

sEEla -

Garoaras v e 0octe b sdepterd e Grevie
THRMATDS "

o o st e s T

PRESS

@ TLATINA  reumerp

TVLATINA

Ahora ha sido aclualizado
para los L.A; Screanings

Ml srepmeta Insrmcons)

H cepacion

foememss oEalive

BBC Studbos regisra
récard en retomos
financieros

Metfiix adaptard The
Sandman de Neil

B e ek

B couwonin tams

TWAMONDIE Amirics betina y o] Caribe




O Reasons to Advertise in TV Latina

1 Editorial Excellence

For 24 years, our editorial group has published articles based on exhaustive research,
with the journalistic integrity the industry deserves. TV Latina has set the standard for
editorial excellence. Our interviews are always unique; unlike others, we do not publish
interviews from press conferences or other promotional materials.

2 The Most Influential Publishing Group

TV Latina is part of World Screen, the most important, influential and respected
group in the international media industry. This allows you to expand your target
around the world at no additional cost. All printed and online information, including
content from all three of TV Latina's editors, plus summaries and translations in
English, are done by our team, spearheaded by Anna Carugati, the group editorial
director, and recipient of an Emmy Award for journalism and a duPont Columbia
honorable mention.

3 High-Level Interviews

TV Latina is the only magazine in our industry that has published exclusive interviews
with Gustavo Cisneros (seven times), Roberto I. Marinho (five times), Emilio Azcérraga
(13 times) and Ricardo Salinas Pliego (four times), the four most important media exec-
utives in Latin America. They trust our ability and commitment to quality.

4 Maximum Reach

TV Latina reaches your target in all of Latin America, the U.S. Hispanic market and
Iberia.

5 Best Printing

We are committed to providing the best quality paper and printing in the market.
We believe that a shrewd advertiser like yourself will find value in choosing a
beautiful and elegant publication to display your ad. Our editorial group, winner
of the Gold Ink Award for best-printed trade publication, is the finest product to
deliver your message.

6 Digital Editions
Your ad will appear in the digital editions of the magazine, which reach 35,000
media executives before the markets.

7 Annual Guides

Our company also distributes two annual guides, Guia de Canales and Guia de
Distribuidores, each reaching 3,000 executives in the region. Both guides are distributed
at several markets throughout the year.

8 Broad Online Coverage

We offer our partners coverage throughout the year with our online newsletters
Diario TV Latina, TV Latina Semanal, TV Canales Semanal, TV Series Semanal,
TV Formatos Semanal and TV Niifios Semanal, which are sent to between 8,000
and 10,000 executives in the region. Moreover, our ten English-language services
reach 35,000 executives, providing you with a powerful information tool during the
entire year. Our website, TVLatina.tv, is viewed by an average of 43,000 visitors
per month. Access our Twitter feed for the latest news stories via @tvlatina. View
our Instagram feed for a steady stream of images from markets, press conferences,
cocktail parties and more via @tv_latina.

9 Present Your Shows in the TV Latina Screening Rooms
With your advertisement, you have the opportunity to receive your own Screening
Room in TVLatinaScreenings.tv. The video portal for the Spanish-language
media industry delivers high-quality video clips, searchable by company name,
genre, title and keyword. Reach your English-language audience at
WorldScreenings.com.

10 The Most Complete Listings
As an advertiser, you will have access to the industry’s most complete program listings
in TV Listings, in the digital editions and in our apps.

ment and results that your money can buy. TV Latina offers the best value in

I More than ever we'd like to remind you that value is getting the best environ-
the industry.

What They Say

“In a global, dynamic and competitive media environment,

experiences must be shared and trends must be closely mon-

itored. In this regard, World Screen [and TV Latina] is the
entertainment industry's reference and a must-read.”

—Carlos Henrique Schroder,

CEO, Globo

“To better understand the market, it is essential to know what

transpires within it; TV Latina has established itself as a key
source for media in the region and the world."

—Benjamin Salinas Sada,

CEO, TV Azteca

“Thank you, World Screen [and TV Latina], for regularly pro-

viding me with excellent articles on international media topics.

World Screen [and TV Latina] are important means of infor-
mation-well-structured and reader-oriented.”

—Gerhard Zeiler, Chief Revenue Officer,

WarnerMedia

“TV Latina's news coverage is always reliable, its analysis

insightful and its international perspective of huge value when
doing business in the global content market.”

—Sophie Turner Laing, CEO,

Endemol Shine Group

“TV Latina is an essential resource for executives in the televi-

sion industry. Its editorial content, written with an international

perspective, keeps us abreast of the latest trends, news and
the future of the dynamic media and entertainment industry.”

—Pierluigi Gazzolo, President,

Viacom International Media Networks (VIMN) Americas

“TV Latina is read by leading industry professionals across

Latin America who want to stay on top of what's happening in

the industry. Their comprehensive coverage makes TV Latina
a must-read.”

—Alex Marin, Executive VP, Distribution & Channels,

Latin America, the Caribbean & Canada,

Sony Pictures Television

“TV Latina creates a guide and flow of information from Latin
America, which is more necessary each day as Latin content
travels through the region and the world. As we increase our
content offerings in Spanish and Portuguese, it is necessary to
be informed.”

—Francisco Ramos, VP, Original Series,
Spain & Latin America, Netflix

“Being well-informed is something the team of professionals
who make up the Mediapro Group highly value. As such,
TV Latina provides us with an essential overview of what's
happening in our sector internationally.”

—Tatxo Benet, Co-Founder & Managing Partner,
Mediapro Group

“In a dynamic industry like ours, we can trust that publications

like TV Latina will keep us informed and have their fingers on
the pulse of what is happening every day.”

—Emilio Rubio, CEO,

HBO Latin America

“TV Latina is an essential source of current and relevant
information on the television and entertainment industry. For
NBCUniversal it's an important tool in keeping up to date on
everything that's happening in our sector in Latin America.”

—Klaudia Bermudez-Key, Senior VP & General Manager,
NBCUniversal International Networks, Latin America

“Within Atresmedia Studios' strategy, Latin America is one of
the key territories for development, so having accurate and
updated information of the region, contextualized within
international industry trends, is crucial. For years, the team
at TV Latina has transformed the publication into a bench-
mark for industry analysis and for us it's a must-read
resource.”

—Ignacio Corrales, General Manager,
Atresmedia Studios

“TV Latina has become one of the most reliable sources of

information on the industry for channels, programmers and
related companies.”

—Eduardo Ruiz, President & General Manager,

A+E Networks Latin America



() Online Opportunities

1 TVLatina.tv

Our cutting-edge Spanish-language website, TVLatina.tv, is seen by over
43,000 monthly visitors, with an average of 240,000 page views a month. The
site contains a range of content, including news, analysis, interviews, data, video
reports and program listings. Advertising opportunities include: expandable top
banner, pop-up ad, wallpaper ad, drop-down ad and expandable tower ad.

2 Diario TV Latina

Reaching over 10,000 media executives a day, the smartphone-friendly
Diario TV Latina is the most important daily source of media news in Latin
America, the U.S. Hispanic market and Iberia.

-TV Latina Noticia de Ultimo Minuto delivers the very latest stories for the
media markets in Latin America, U.S. Hispanic and Iberia.

- TV Series Noticia de Ultimo Minuto delivers up-to-the-minute headlines about
scripted series.

3 TV Latina Semanal

Provides a summary of the week's most important news to more than 8,000
readers every Friday, plus executive profiles and articles on the media business
in the region.

4 TV Nifios Semanal

Newsletter exclusively devoted to kids' programming and merchandising that
comes out every Monday. The service, reaching more than 8,000 execs, also
presents an individual property or executive profile and the top kids' news sto-
ries of the week.

5 TV Canales Semanal

This service profiles a different channel each Tuesday, providing information on the
outlet, including launch date, target audience, top executives, reach and distribution,
strategy and program highlights. It reaches more than 8,000 executives.

6 TV Series Semanal

Distributed to more than 8,000 executives every Wednesday, this online serv-
ice profiles a telenovela or series with pertinent information on the creator,
producers and distributor, a synopsis of the show, and comments from those
involved in the title.

7 TV Formatos Semanal

Reaching 8,000 executives every Thursday, this newsletter features profiles of new
formats rolling out in Latin America, the U.S. Hispanic market and Iberia, and inter-
views with leading executives in the format-distribution business.

8 TV Latina Screening Rooms
You can promote your show or channel with a Screening Room on
TVLatinaScreenings.tv.

9 Exclusive Pre-Market Sponsorships

- Market Previews: Tied to the major markets in our industry, these multimedia
blasts reach 35,000 executives one week before each market, featuring interviews,
articles, digital editions and more. The Exclusive Sponsor receives a top double ban-
ner and the ability to feature multiple videos.

- Digital Editions: The Exclusive Sponsor receives a huge banner at the top and a
video clip on the left-hand side of the digital edition. The digital editions are sent to
our 35,000 online subscribers a week before the markets and are extensively pro-
moted in our newsletters and websites.

10 Apps

The World Screen App and the TV Latina App feature program listings, news,
exhibitor lists, restaurant and hotel directories, conference schedules and more.
They are available for both iOS and Android devices.

-About ‘Us

“TV Latina provides clear, insightful reporting on the
most critical and complex issues of our industry. It
combines local savvy with a global perspective, and it is
an important source of information.”
—Gustavo Cisneros,
Chairman, Cisneros

“TV Latina is an indispensable source of information [known]
for its independence and rigor. Its features and detailed analysis
have made the publication a fundamental reference for all of
us who are dedicated to television in Latin America.”
—Eduardo Zulueta, President,
AMC Networks International

“It's very important to have reliable and objective sources

of information that at the same time give us a diversity of

opinions, and that's something that TV Latina does.
Thank you for doing that.”

—Enrique Yamuni,

CEO, Megacable Comunicaciones

“As relatively new players in the market, Dori Media Group

achieved great worldwide exposure and awareness to our

brand name in a short time-World Screen [and TV Latina]
definitely played an important role achieving it."

—Nadav Palti,

President & CEO, Dori Media Group

“In our dynamic industry, which constantly changes at great speed,
reliable and up-to-date information is 50 percent of the battle. And
for that, TV Latina is a must-read every day!"

—Pedro Félix Leda,
Founder & Chairman, Ledafilms

“In this constantly evolving industry, TV Latina is a daily tool
to know the news from the world of pay TV from the perspec-
tive of its main players. It is also an effective tool to immedi-
ately promote our content and breaking news.”

—Felipe de Stefani, General Manager,

Turner International Argentina & Senior VP,
Pan-Regional Ad Sales & Content Partnerships,
Turner Latin America

“In a rapidly changing and increasingly digital world, | stay up
to date daily on the latest trends in the media and entertain-

ment industry with TVLatina.tv.”

—Jonathan Blum,
President, Cisneros Media

“The world gets smaller by the day. Inversely, the importance
of TV Latina in covering the industry gets bigger.”

—Alberto Pecegueiro,
CEO, Globosat

“TV Latina has been a vital guide as we continue to roll out
Smithsonian Channel across Latin America. Its insights and
analysis of Latin America's opportunities and challenges have
contributed to our continued growth. It is simply indispensable.”

—David Royle,
Executive VP & Chief Programming Officer,
Smithsonian Networks

“In such a dynamic industry, where being informed and updated on
the latest news is crucial, | can always count on TV Latina, which
gives me reliable, concise and up-to-date information.”

—Luis Balaguer, Founder & CEO
Latin World Entertainment

“TV Latina has been a source of reliable, accurate and
objective information that keeps us up to date on the latest
trends in the global entertainment industry. Its daily online
newsletters are must-read material for executives working in
the sector that need to be informed.”

—Gustavo Ordofiez,
Senior VP, Programming, Scheduling & Research, Univision

“TV Latina is today among the top B-to-B circulating magazines
in the country and the credit for that solely goes to its professional
team for making this magazine reach such great heights.”

—Tom Mohler, CEO,
Olympusat Holdings
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L aTNA, Publications

TV Latina is a Spanish-language publication covering the programming, cable and satellite industries in Latin America, the U.S.
Hispanic market and Iberia.

TV Niiios is completely devoted to the business of children’s programming and merchandising.
TV Series is a magazine focused on the international business of telenovelas and Latin American series.

La Guia de Canales is an annual portable guide that provides a comprehensive look at the cable-and-satellite industry in Latin
America. This guide is distributed at seven conventions throughout the year, and is mailed to 3,000 cable operators and media
buyers in the region.

La Guia de Distribuidores is an annual portable guide exclusively devoted to the business of program distribution in Latin
America, the U.S. Hispanic market and Iberia. This guide is available at NATPE and the L.A. Screenings. It is also mailed to
3,000 programming decision-makers at terrestrial, cable and satellite services in the region.

Advertising Rates wssewsres  Mechanical Requirements
1X 4X 8X

Four Color 12X ALL TEXT AND LOGOS MUST BE HELD 1/2” (14mm) AWAY FROM TRIM.
Full Page 2,000 1900 1,800 1,700
Double-Page Spread 4,000 3,800 3,600 3,400 AD SIZE WIOD'II:II-IIE S LENGTH &E&EIMEENEGI_T_E
1/2 Page 1,500 1,400 1,300 1,200 Full Page w/Bleed 10125" 13.625" 2572 3461
1/3 Page 1,000 900 800 700 Trimming to 95" 13" 2413 33.02
Covers (Four c°lor) Full Page (no Bleed) 85" 12" 2159 30.48
Front Cover 15,000 Inside Back Cover 3,000 Full 2-Page Spread w/Bleed*  19.625" 13.625" 4985 3461
Inside Front Cover 4,000 Back Cover 5,000 Trimming to* 19" 13" 4826  33.02
. Full 2-Page Spread (no Bleed)* 18" 12" 45.72 30.48
Metallic & PMS Color *ALLOW 1/2" (14MM) FOR GUTTER —1/4" (7 MM) ON EACH SIDE OF CENTER
$600 (net) per page —
1/2 Page vertical’ 475" 13" 1207  33.02
Gatefolds and Inserts 1/3 Page vertical** 325" 13" 8.26 33.02
Rates and specifications upon request. **ADD 5/16" (8MM) BLEED
1/2 Page horizontal (noBleed) 8.25" 5.25" 20.96 13.34
_— 1/3 Page horizontal (no Bleed) 8.25" 3.75" 20.96 9.53
For space reservations, rates and ad specs, please contactus : ¢ - 95 10’ 5413 2540
on (212) 924-7620 or email: *+ADD 5/16" (8MM) BLEED

Ricardo Guise - President & Publisher - rguise@worldscreen.com PLEASE SEND FLAT, 300 DPI, CMYKFILES.

Circulation Country Breakdown

TV Latina is sent to:

Mexico: 18%
- Chairmen, presidents, CEOs and general managers.
- Cable operators, pan-regional media buyers and regional advertising agencies. Argentina: 15%
- Directors of programming, planning and co-productions. .
programming, pianning P Brazil: 13%

- Program buyers for every program genre in all television stations, cable channels,

Chile, Uruguay & Paraguay: 11%
U.S. Hispanic: 10%
Spain & Portugal: 7%

pay-TV and satellite services, MSOs and OTT platforms in Latin America, the U.S.
Hispanic market and lberia.

EDITORIAL CALENDAR

MONTH MAGAZINES BONUS DISTRIBUTION . .

Annual Guia de Canales, Guia de Distribuidores Multiple markets central Amerlca & carlbbean: 60/ 0
January/February TV Latina, TV Nifios, TV Series NATPE

February/March TV Latina Andina Link 00l0mbia: 50/ 0
April/May TV Latina MIPTV

May/June TV Latina, TV Nifios, TV Series LA. Screenings Ecuador, BOIiVia & Peru: 50/0
July/August TV Latina ConvergenciaShow.MX

August/September TV Latina Andina Link Centroamérica Venezuela: 4%
September/October TV Latina Jornadas

October/November TV Latina MIPCOM, Chile Media Show Others: 6%

November/December TV Latina MIP Cancun

TERMS & CONDITIONS: Invoices due in 30 days. 15 percent to recognized agencies. Payment by check in
U.S. dollars from a bank with a branch in the U.S. or bank transfer. All bank transfer fees must be paid by

P A R A VER Es TE M ED ’ A K ’ T EN ESP A ﬁo L PO R advertiser. A 3 percent additional charge per month will be assessed on uncollected invoices past 90 days.

There will be a $150 charge per page to changes to advertisements that have already been plated. Subject

di i . Metallic and PMS coly dditonal $600. Publish ible
FAVOR VISITE: WWW.TVLATINA.TV/MEDIAKIT &/ zetcicac or any other cause boyond reasanaioconroh. oo

TVLATINA 1123 Broadway, Suite 1207, New York, NY 10010 / Phone: (212) 924-7620 / Fax: (212) 924-6940 / www.tvlatina.tv
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